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The rapid expansion of e-commerce has increased academic 
interest in digital atmospherics cues defined as website 
design, informational, and interactive elements shaping 
consumers’ online experiences and behavioral responses [1], 
[2]. However, existing research remains fragmented, limiting 
a comprehensive understanding of emerging research 
directions. This study provides a bibliometric overview of 
online atmospherics research based on publications indexed 
in the Web of Science and Scopus databases between 1998 
and 2025. Data were analyzed using the Bibliometrix 
package implemented in R [3],[4].  
The results reveal a rapidly growing and interdisciplinary 
field structured around website design quality, user 
experience, and relational outcomes such as trust and 
loyalty. The analysis further identifies emerging themes 
related to social cues and highlights underexplored cultural 
contexts. Based on these findings, the study proposes a 
future research agenda to guide theoretical integration and 
empirical investigations in online consumer behavior 
research. 
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